
Employed by someone else 
working outside your home

77%

Employed by someone else 
working from home

  5%

Self-employed working outside 
your home

18%

Employment Status

United States  100%

Canada    15%

Mexico    10%

Europe    14%

Middle East      5%

Asia    10%

South America      8%

Central America      6%

Africa      4%

Australia/New Zealand      7%

Conducts Business In

Total Recruitment 
Pool

800,000 Registered 
Users

Avg. Response Rate 32%

Avg. Freq. of Use 37 days

Statistics at a Glance

Current Occupations
Management and senior 
operations

29%

Technical positions 15%

Service  management 26%

Healthcare   3%

Manufacturing/
Construction

  6%

Sales & marketing   9%

Administrative services 11%

Agriculture   1%

All information published in this document is subject to change based on market conditions, frequency of use, drop-out rates and continued access to recruitment pools. Please call or write for a firm quotation on sample availability and costs.
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Company Size (employees)

35%
10-99

31%
1-9

34%
100-999

Total Annual Revenue ($)

28%

16%

31%

23%

2%
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Professional Services/Consulting 20%

Health Care/Pharmaceutical 15%

Consumer Goods/Services 12%

Education 10%

Production/Manufacturing 7%

Marketing/PR 7%

Computer Related 4%

Real Estate 4%

Public Sector 4%

Construction 4%

Banking/Finance 3%

Transportation/Shipping 2%

Environmental/Agriculture 2%

e-Commerce 1%

Information Technology 1%

Energy/Utilities/Oil/Gas 1%

Other 3%

Primary Industry

Personal Involvement in Decision-Making

Telecommunications

Sales/Marketing

Manufacturing

Information Technology

Computer Software

Accounting/Finance

User only

41%

30%

47%

68%

32%

42%

Influencer/Contributor

21%
25%

18%

9%

20% 18%

Joint decision-maker

23%
27%

20%

13%

32%

24%

Sole decision-maker

15%
18%

15%
10%

16% 16%

• Nearly 600,000 small to medium business are 
formed each year. Small and medium-sized 
businesses account for almost 94% of the pur-
chases of computing, telecommunications and 
office equipment. 

• The Internet is the most powerful advertising 
medium for reaching and influencing business 
decision makers It is the dominant media ve-
hicle consumed by business decision makers 
during the week and second only to TV on the 
weekend.

• Increased Web usage, by business decision- 
makers, has resulted in decreased consump-
tion of television, newspapers, magazines, 
and radio programming. 

• The SMB market will continue to increase tech-
nology spending in the upcoming year, 44% of 
companies said spending would increase up 
to 10%, while 17% were especially bullish, be-
lieving their spending would increase between 
11%-20%.

Small & Medium Business Decision-Makers

Market Notes

Sources: Washington Post and @plan;
Penn, Schoen & Berland Associates, Inc.


