Statistics at a Glance
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Wireless PDA

Plan to Purchase (next 12 months)

Digital Camera

Market Notes

According to a study by Pew Internet and
American Life Project, roughly one-third, or
31%, of Americans make up what is con-
sidered to be the current tech elite—people
who are the most voracious consumers of
what the report calls “information goods or
services.” The early-adoption crowd is made
up of three primary age groups, whom the
Pew report classifies as:

* Young Tech Elite
* Wired Baby Boomers
* Wired Generation Xers

The last group, with a median age of 36,
makes up more than 60% of the leading-
edge technology adoption pack. The younger
group, averaging 22 years old, and the Wired
Baby Boomers, with an average age of 52,
account for roughly 20% of the early adoption
set, respectively.
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Allinformation published in this document is subject to change based on market conditions, frequency of use, drop-out rates and continued access to recruitment pools. Please call or wiite for a firm quotation on sample availability and costs.
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