Statistics at a Glance

Total Recruitment

LATAM Business Decision-Makers

Pool Users
Stable Panel Size 25,000
Avg. Response Rate  32%
Avg. Freq. of Use 40 days

Employment Status

Employed by someone else
working outside your home

Employed by someone else

working from home

Self-employed working outside

your home

Current Occupations

Management and senior
operations

Technical positions

Manufacturing/
Construction

Service management
Education

Sales & marketing
Healthcare
Administrative services
Other

Conducts Business In
United States
Canada
Mexico
Europe
Middle East
Asia
South America
Central America
Africa

Australia/New Zealand

9%

Education

68%

30%
14%
1%

8%
8%
7%
4%
2%
16%

17%
5%
25%
9%
3%
5%
65%
17%
3%
3%

8%

5%

g/

Computers
Manufacturini
Production

750,000 Registered

2%

30%

4%

Retail

4%

Construction

4%

Accounting

Small Business Owner

42%

Non-Business Owners

Market Notes

Medium-sized businesses are beginning to lever-
age their IT assets by adopting new applications

designed to boost productivity and help them
catch up with their enterprise customers and

suppliers. The latter are increasingly influencing
medium businesses to conduct business over the

Internet and adopt more sophisticated IT solutions.
Last year, medium-sized Mexican and Brazilian
businesses underestimated their IT requirements
and actually spent far more than expected.
Based on this and a host of other economic and
firmographic indicators, AMI is forecasting 2005
IT/telecom expenditures to increase at a rate of
approximately 7%. Growth will come from expand-

ed telecom investment in addition to the IT areas

already mentioned. Increases in communications
expenditures are expected to occur in traditional
categories such, as fixed services (local and long-
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Company Size (employees)

31%

60%

4%

Consulting

Advertising/Communications/PR
Accounting/Finance
Computers Software/Hardware

50%

Corporate Training
3%

35%
30%

1%

Customer Service
Engineering/Technical

Human Resources

309 31%
27%

30% 28%
3%

20% 19%

Joint decision-maker

38%

2% 28% 29%

06 239
2% 23% 2%

Joint decision-maker

16% 17%

7%

Personal Involvement in Decision-Making

User Only Influencer/contributor
T Research and Development
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Primary Industry

29%

N
£
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ES

Utilities
Media/
Entertain.
Other

Allinformation published in this document is subject to change based on market conditions, frequency of use, drop-out rates and continued access to recruitment pools. Please call or wiite for a firm quotation on sample availability and costs.

distance telephony and WAN) and wireless, but
k3 also, particularly among medium businesses, the
8 emerging areas of IP-PBX, IP-Centrex, unified
messaging and soft phones as Lat-Am embraces
the benefits of “voz sobre IP” (VolIP).

18%

12%

12% 119 12% 119 -

Sole decision-maker

18%
12% 13% 12%

7%

Sole decision-maker
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