Latin American Community

Statistics at a Glance

Total Recruitment
Pool

Stable Panel Size
Avg. Response Rate

Avg. Freq. of Use

21 Million Registered
Users

40,000
52%
72 days

Employment Status
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Employed by someone else
- 2%
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your home
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16%
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Homemaker 6%
Age
15-24 10%
25-34 39%
35-44 41%
44-55 18%
64-70 3%
65 + 1%
Household Income
< $20k 50%
$20k - $49,999 24%
$50k - $74,999 8% 26%
$75k - $99,999 5%
$100k - $149,999 4%
$150k - $199,999 3%
$200k + 6%
Avg. HHI ($) 49,032
10%
o =
3 g
= 8
z 3

[ ]
. Y
'I‘ 36%
64%
Gender
Rent
Own 28%
52%
Other
20%

Home Ownership

16%

8%

Some College
College Grad

Education

Some Grad School

26%

Grad Degree

10%

Post Grad Work

Market Notes

Latin America is the fastest growing region in
terms of Internet usage, at over 75% per year,
reaching 77 million users in 2005. Revenues for
Internet usage is expected to reach $15.2 billion
in 2005 and $28.5 billion by 2010.

Currently Brazil, Mexico and Argentina account
for 80% of all Net users in Latin America. Ar-
gentina, Brazil, Chile, Columbia, Mexico and
Venezuela are expected to be the strongest
eCommerce markets in Latin America.

* The typical Latin American Internet user is 29
years old.

* 71% of the Latin American net users have
been online for at least one year, typically
spending 9.7 hours online each week.

* 59% are planning to make a purchase online
in the future.

» The most researched products by Latin Ameri-
cans are: Travel, Electronic Products, Con-
sumer Goods.

eCommerce in Latin America generated $66.5
billion in 2004.

+ B2B: $58.4 billion

+ B2C: $8.1 billion
eCommerce is expected to generate over $85
billion in 2005.

More information on next page
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Allinformation published in this document is subject to change based on market conditions, frequency of use, drop-out rates and continued access to recruitment pools. Please call or wiite for a firm quotation on sample availability and costs.
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Latin American Community (continued)

Non-Business Owners
%

Mexico

Peru
Colombia
Argentina
Venezuela
Puerto Rico

Chile

Uraguay -2%
Brazil -2%

Dominican Republic 2%

Equador -2%

Guatemala 2%
Bolivia .1 %
Costa Rica .1 %

Other*

21%

15%

13% 13%

12%

10%

9%

7%

03 45 67 89 1012 13-14 1516 17-18
Ages of Children in Household

* Includes Panama, Honduras, El Salvador,

Nicaragua, Paraguay and Belize.

Country of Origin
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